
[INSERT LOGO]

GUIDE TO THE GIVING TALK
THE GOAL: Compel individuals to give of their time, talent, and finances to help create a culture of generosity. 

THE WIN: A [INSERT CHURCH NAME] participant understands and practices the Biblical mandate to be philanthropic.

THE FOUNDATION: 

· Proverbs 11:24 - One man gives freely, but gains even more; another withholds unduly, but comes to poverty.

· Luke 6:38 - Give, and it will be given to you. A good measure, pressed down, shaken together and running over, will be poured into your lap. For with the measure you use, it will be measured to you.

· Acts 20:35 - ... remembering the words the Lord Jesus himself said: 'It is more blessed to give than to receive.'

· James 1:17 - Every good and perfect gift is from above, coming down from the Father of the heavenly lights, who does not change like shifting shadows.

· 1 Corinthians 16:2 - On the first day of every week, each one of you should set aside a sum of money in keeping with his income, saving it up, so that when I come no collections will have to be made.

THE REASONING:
The annual study conducted by the Barna Group supports a repeating trend first reported in 2005 saying, in general, most church attenders are giving less overall but even less to their church. The report lists 5 categories of people who choose not to give:

1. "[Some] see their giving as leverage on the future. They withhold money from the church because they do not see a sufficient return on their investment."

2. "[Some] are ignorant of what the Bible teaches about our responsibility to apply God’s resources in ways that affect lives."

3. "[Some] ... do not realize the church needs their money to be effective. Their church has done an inadequate job of asking for money, so people remain oblivious to the church’s expectations and potential."

4. "[Some] lack the motivation to give away their hard-earned money because the church has failed to provide a compelling vision for how the money will make a difference in the world."

5. "The final category contains those who are just selfish. They figure they worked hard for their money and it’s theirs to use as they please. Their priorities revolve around their personal needs and desires."

All of these categories reflect a need to educate Biblical standards for giving and motivate a strong spiritual discipline towards giving in all wishing to grow in their relationship with Jesus Christ. 

For that reason, the portion of the service reserved for giving should not only be taken seriously but should be thought out and planned with as much intensity as any song set or special element in the service. It is during that short 2-5 minute segment each week we are intentionally teaching why we ask people to give to River church and what we do to be good stewards of the financial gifts given to us. It should always be positive, connected to scripture, motivating, and strategic. 

THE GIVING MEGAPHONE:


[image: image1]
Most giving patterns follow paycheck distribution with the first week of the month being typically the highest giving week and each subsequent week being gradually less. Though there is no consistency to this pattern by any means, it is still the guideline for our giving emphasis structure. 

1. STATISTICS (week 1)

Generally speaking, this is an opportunity to share positive numbers or explain the budget. You can not emphasize enough how many people have decided to follow Christ or have been baptized this year, last week, since the life of the church, etc. With multiple campuses, you have that many more examples of positive numbers to share between sites. This also includes churches you have helped start or have provided financial resources to. Sharing their positive experiences and numbers can be just as inspiring. Allowing your people to hear how their investment has brought about life-change on a large scale will help put their mind at ease to whether or not their giving has made any impact and will probably prompt more individuals to want to be a part of the big picture as well. This is not a week to ask people to give, the first week, as typically the highest giving week, should be used as an opportunity to pump-up those who have already given. 

2. SCRIPTURE CONNECTION (week 2)

Learning what the Bible teaches on how to use our resources to help change lives is an emphasis that can not be overlooked or watered down. As the Barna study points out, some people do not know what the Bible teaches about giving and a 2-5 minute “sermonette” can become a remedy to that fact. Whether it be through a tie-in to the worship set or an example of sacrifice found int eh Bible, reminding people it is God that wants them to give and not the church begging for resources is important. Use this week to relate to current events or other stories of sacrifice outside of the Bible that can relate to stories within it. Putting this particular emphasis on the second week of the month allows for a great teaching opportunity without the pressure to ask for more money. Remember, this is still a positive reminder of the example of Christ and not a begging or pleading for your people to give more. 

3. SERVICE AND SUPPORT (week 3)

Your church should be involved with evangelistic outreach and community service projects whether it be through small groups, large events, or special ministries like Second Saturday. If there is not one compelling story of service and support in the community a month for you to share, you have a problem with another philosophy altogether. Use these activities and events to help your people see and understand why their giving is needed to help you be effective. When they see it is not always about you and your utility bills, they will be compelled to give and support your efforts. Have a small group leader share a testimony of the service project they did last week. Show a re-cap video from last months can food drive. Play a slideshow and talk about the men and women who worked at the shelter or nursing home. Announce future opportunities of service and outreach. There are endless possibilities and at least once a month you should emphasize you work and efforts outside of the building walls. No one should be oblivious to your expectations and potential as it relates to reach the lost and changing the community.

4. STORIES (week 4)

Compelling stories are powerful and should be told often. Pushing them to end of the month helps your audience see the vision for why their financial support can and will make a difference in your community and around the world. The most compelling and moving stories should fall on the last week of the month when the giving is typically the worst. Inspiring examples of life-change provide a window for the Holy Spirit to tug on the hearts of individuals to reach in their pockets once again or for the first time ever. We often connect this week with baptism as a special element in the service. It is hard to discredit the difference being made when the connection from outward expression of inner transformation to giving for more life-change is presented in that way. This is also the week to show a video of an inspiring life-change story of an individual in your church or read an email or letter sent to one of the pastors during the week (a side note on video vs live stories: videos will always do a better job of capturing the story but when the story is specifically related to a recent church event or sermon and a quality video can not be made quick enough, it is better to read the story or tell it live  than let it be so far removed from the event or message in which it is related). 

5. SPECIAL (week 5/sermon series/special emphasis)

No matter what you do or how you strategically emphasize giving within your service, there will always be those who refuse to give anything. Whether it be a genuine “thank you,” when large bills need to be paid, or unfortunate trends begin emerging, no one will be better at convincing your people to dig a little deeper than your pastor. In most cases, this is a last resort or is strategically planned in a long overdue sermon or series focused on giving. For simplicity sake, we plan on having the pastor speak during the giving emphasis in a month with five weeks, but when it is necessary, it could fall on any given week of any given month. 

THE STEPS:

Giving is an act of worship (Hebrews 13:15-16, Romans 12:1-2).  We do not give because God needs our money; we give out of obedience, out of trust, and as an act of worship.  The time of giving is not a commercial break in our services, or a way to pay the bills in our organization.  It is an opportunity for people to respond to the blessings of God in their lives.

Helping people understand this, and connecting the time of giving to what is happening is our services is the job of the person doing the giving talk.  
Here’s three steps to making a successful giving talk.

STEP ONE:  Let people know what is coming.


Samples

· We are about to participate in a time of giving.  This is an opportunity for you to support the mission and vision of [INSERT CHURCH NAME] with your tithes and offerings.

· That was a great time of worship, and we’re going to continue worshipping God through this time of giving.

STEP TWO:  Make the connection using the Giving Megaphone guidelines.

Connect the giving to the vision of the church by letting people know what the money is used for and how their contributions help us accomplish the mission.   In addition to an explanation from a pastor, we could tell a story via video or have someone tell their giving story live.


Samples

· In a few weeks, we’re going to launch a service for middle and high school students called Fuel.  We believe that reaching that generation is one of the most important things we can do.  We’re not going to ask students to have bake sales and car washes in order to have their service, we are going to invest in it.  When you give to [INSERT CHURCH NAME], you make that happen.

· Jesus said in Matthew 5 that our treasure would follow our heart.  In other words, Jesus knows that how we leverage our finances is a clue to what is really important to us.

· This week, we got an incredible e-mail that I wanted to share.  A woman writes, “I could never get my husband to go to church, and one Sunday, he decided to come to River with me and the kids.  He actually enjoyed it!  I couldn’t believe it when the next week he wanted to come back.  I am so excited that I am a part of the church that ministers to my whole family.”  We love hearing stories like that, because that’s why we started this church.  When you give, you help us reach people and lead them from where they are to where God wants them to be.

STEP THREE:  Ask people to drop their offerings in the buckets.

After you have explained what is happening and connected the time of giving to something else, then call the ushers forward.   You could say something like:

· As the ushers come forward and get in position, I’m going to invite you to drop your tithes and offerings into the bucket.  Ushers, go ahead and do that.  While the buckets are being passed, let me tell you a few things going on in the life of [INSERT CHURCH NAME].
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